Appendix A – Reaching Home: Communication & Logo Acknowledgement Requirements

When acknowledging Government funding in products without graphics, such as a news release please use one of the following acknowledgement lines:
· Funded by the Government of Canada’s Reaching Home: Canada’s Homelessness Strategy.
· Funded in part by the Government of Canada’s Reaching Home: Canada’s Homelessness Strategy.

When acknowledging Government funding in products with graphics such as brochures, web sites, fact sheets, booths, and newsletters please use the appropriate funding acknowledgement line from above and the logo.  
· Please note that the acknowledgement line and the logo are not required to be together.
· For example, in a brochure the acknowledgement line could be part of the text while the logo could be placed on the back page.

Government of Canada Logo placement requirements:
· Please ensure the amount of white space all the way around the Government of Canada Logo is equal to the size of the ‘C’ as pictured in the example below:[image: The clear space around the Canada wordmark is explained in the text above.]
· The Government of Canada logo must not be modified and can be placed either above or to the right of the PGNAETA logo (as pictured below).
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Useable Government of Canada Logos:
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Useable PGNAETA Logos:
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